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Introduction
Apple is an American based company. It is a multinational technology companies with branches the entire world. The company was established in the year 1976, by then the late Steve Jobs. The company specializes in the designing and selling of electronics and computer software. It also offers online services such as the iOS App Store, Apple Music, and iTunes Store. The iPad tablet computer, the iPhone smartphone, the Apple Watch, the Mac personal computer, and the Apple TV are some of the hardware that the company designs and sells ("Profile: Apple Inc (AAPL.O)", 2018). Some of the software it deals with includes the iOS operating systems and the macOS. 
Apple Revolutionizing the Digital Marketplace
Apple has been a frontrunner in revolutionizing the digital marketplace for a long time now. The company is likely to continue with the trend in the future. This can be attributed to their business strategy which is product differentiation in terms of design as well as functionality. The company focuses on expanding online stores and its own retail. They also focus on creating an effective network for them to be able to access the third party hence reaching out to more customers (Dudovskiy, 2018). High-quality commodities and other after-sales services are offered to the customers. By utilizing the iTunes Store, the company has enhanced the delivery of digital contents and applications to the third party. This makes them a frontrunner in the revolutionizing the digital marketplace.
Enhancing brand image and equity is another strategy that the company can deploy to ensure they still remain a frontrunner in the digital marketplace. Apple has created a good brand image. They have also ensured that the equity of the brand is maintained. This has made it one of the smartest technology brands in the entire world. It also makes it a highly trusted brand among consumers. 
This grants the company an added advantage over their customers. In order to remain relevant in the digital marketplace, the company should ensure that their product causes a great consumer experience. Apple should also focus on innovation and development of new products. There is great technological advancement in the recent past. Any company that requires to remain relevant in the digital marketplace must make use of technological innovation to enhance their products. Over the past years, the Apple brand has ensured that they provide a seamless experience to consumers in relation to the latest technology. This has made the company to grow at a faster rate and become popular globally. Designing and development of new products utilizing the new technology will go a long way to ensure that the brand remains a frontrunner in the digital marketplace.
The brand should ensure that they build on their product portfolio and also enhance their premium image. The Apple products have a very limited portfolio as compared to their competitors' products. Only a few of the company's product is popular with the public. That is their iPhones, iPads and the Macs. The rest are less popular hence attracting fewer sales. The company's customers expect that their products will be of high quality. Failure to meet these expectations may lead to the frustrations by the customers which may result in poor sales. To ensure that they remain competitive in the digital marketplace, the company should ensure that their product portfolio is enhanced and the consumers have adequate knowledge of their existence. High-quality products will also be an added advantage to the brand in the marketplace.

Apple's Competition
Apple company is one of the most successful companies which deals with electronics and computer software technology. It generates a lot of money as income from sales of its commodities. The market, especially the smartphone market, has attracted a lot of competitors. However, the brand has remained relevant and attracted a lot of customers in the marketplace. Apple is a valuable brand in the market giving it an added advantage in the market. The brand is stronger hence inviting more people to buy their products (Eassa, 2018). This is despite the fact that some of the competitors' products seem attractive. The brand is able to sell a higher number or of its product despite its price being a bit high. This increases their competitive advantage.
Investing heavily in research and development has enabled the company to grow in comparison with their competitors. The company spends a lot of money to ensure that the research and acquires relevant knowledge of what the consumers want (Eassa, 2018). Apple has the ability to spend a lot of resources in research as compared to other competitors in the marketplace. By spending a lot on research, the products they deliver to the market attracts a lot of sales. This, in turn, leads to the brand attracting a lot of profit. The company's ability to spend more than their competitors in research and product development gives the brand a competitive advantage over its peers.
Effects of Demise of Steve Jobs on Apple
Apple faced a new problem with the demise of its co-founder and important personnel Steve Jobs. Many questions whether the brand will survive in the market without him. Apple will survive even after the death of Jobs. It had proven this by surviving even without him before. In the year 1985 was forced out of the company. This was after fighting and losing against the company's CEO John Sculley. For ten years the company became one of the biggest companies that dealt with the development of PC in the world (Kahney, 2008). However, the company faced some problems after that and it has ended bankrupt. Then Jobs returned and helped save it.  The company thrived for a decade with Jobs out and is likely to do so even after his death.
The development and growth of Pixar, another company previously owned by Jobs, is another prove that Apple can succeed without Jobs. The company is now owned by Disney. Over recent years, the company is doing relatively fine and they are reaching milestones one after the other. This is despite the fact that Jobs is not there to supervise its operations (Kahney, 2008). The success of the Pixar company is enough to prove that Apple can also succeed without Jobs.
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